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Promotion

NOTE:
The Salvation Army Australia Eastern Territory POLICY is there is no payment for the placement of Advertising material.  What is seen on TV, Radio and Press is donated by the Network.
5.1
TERRITORIAL
All Television, Press and Radio are contacted initially from Territorial Headquarters advising of the Appeal.

Territorial Headquarters provides tapes directly to Television and Radio networks as well as Bromides for the Print Media.  Copies of News Releases from THQ are forwarded to DHQ for their information.

All Centres are provided with copies of the “Media Strategy” as prepared by THQ Manager / Public Relations - Media early in the year for inclusion in this chapter.

5.2
LOCAL
Local contact is to be made to Media outlets confirm and supply local information.

Information the local media are interested in is:

Current Year’s Goal

Achievement Last Year

Appeal Chairman

Appeal Director

Type of Services offered locally

Local input into the Bigger Scene

Number of Collectors Required

What is required of Collector

Photo of Local Salvation Army Identity involved with the Appeal

5.3
BANNERS AND POSTERS
The placement of Large Posters are arranged by Territorial Headquarters and are located at the discretion of the Company donating the space.

Where BANNERS are required, these MUST be ordered through DHQ from THQ because of cost.  Divisional Headquarters must be advised of the Locations of Banners so that Public Liability Insurance may be arranged.

(See Chapter 9 - Security / Insurance).

5.4
MAILING APPEAL - INFORMATION AND PROCEDURES
The Mailing Appeal now raises 60% of the total Red Shield Appeal.  It is vitally important that it is managed efficiently and carefully.

EVERY DAY, when Red Shield Appeal mailing is collected at the local Centre:

1.
Sort Corps / Centre Mail and Red Shield Appeal Mail.

2.
DO NOT OPEN any Red Shield Appeal Mailings.

3.
Bundle ALL Appeal Mailing (Donations and “Return to Sender” [dead mail] into the DHQ supplied “Express Post” packet.

4.
Count the number of envelopes placed in the “Express Post” envelope and mark on the “Sender Details” on the reverse side.

DO NOT overload the envelope.  Use a second or third envelope if necessary.
5.
Remove the “Customer Number” and place on the “Record of Posting” in this Handbook.

This action is vitally important as it is the only record of postage from your Corps / Centre to Divisional Headquarters.  This is our only form of tracing lost mail.

6.
After paying appropriate postage, place in post to DHQ.  (Note:  ALL monies received, no matter where processed, are credited to the LOCAL Appeal Final Results).

There is no need for any Business / Mailing Receipting to be handled at the Corps level.

However, where a local receipt is required, use a Doorknock Receipt Book exclusively and forward the “Duplicate” copy with name / address of donor together with cheque / donation to DHQ / Regional Processing Centre.

DO NOT FORGET TO RETURN THIS

RECEIPT BOOK WITH OTHERS
All Credit Card donations must be forwarded to DHQ / Regional Processing Centre.

NO RECEIPT TO BE ISSUED AT THE DOOR

FOR CREDIT CARD DONATIONS
5.5
MAILING
An Appeal Letter is sent to ALL names on the Centre’s Mailing List.

The Mailing List comprises those who are Donors or Prospects.

To this List are added the names and addresses of Doorknock Receipts.  The Receipt and Amount is entered and is accepted by the Australian Taxation Office as record of donation.  The Receipt Book is then destroyed.

The Australian Taxation Office frequently seeks confirmation of a person’s Donation.

Therefore it is vital that ALL Doorknock Receipt Books are accounted for.  Refer to this Section in the “Banking Procedures/Receipt Books” (Chapter 10).

NOTE:
Historically, Red Shield Appeal Mailing is to approximately 17% of the Population of this Territory.  Of this Mailing number, approximately 12% respond with a Donation which is approximately 3% of the population.  The Residential Appeal is a VITAL COMPONENT of the Red Shield Appeal in that it makes face-to-face contact with 97% of the population.
Those who are on the Mailing Lists are better informed about the work of The Salvation Army and will donate with understanding.  They receive the four issues per year of “On The Scene.”


A basic principle of Fundraising is:

PEOPLE GIVE

NOT AS THEY ARE ABLE

BUT AS THEY UNDERSTAND


5.6
HOUSEHOLDER ENVELOPE
A “Householder” Envelope will be delivered throughout the Territory by Australia Post.

· Every home will receive an envelope

· An excellent form of Appeal data at the point of decision

· If householder is away from home on Doorknock Sunday, the envelope is a pre‑addressed for immediate postage

· Provides the opportunity for response

· Makes the work easier and convenient for the visitor

This Envelope is sent to ALL Mailing Outlets throughout the Territory through Australia Post in the week PRIOR to the Doorknock.

This is a reminder AT THE HOME that the Red Shield Appeal is the following Weekend.

This is a form of Promotion of the Appeal.

**  **  **  **  **
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